
 

 

MRI-SimmonsLocal in SimplyAnalytics 

 
What is it? 

MRI-SimmonsLOCAL is a powerful targeting and profiling system that provides insights 
into consumer behavior for all of America’s 210 media markets down to the Block Group 
level with 60,000+ data variables, including over 450 categories and 8,000 brands. Data 
also includes psychographics, the MOSAIC segmentation system, television viewership, 
daily activity, health data and much more. Additionally, the dataset includes a special 
“Hispanics Only” behavior survey. 
 

What to Know 

• Data is for adults 18+ | If you see a # or % value – it is not referring to the entire 

population, but rather the adult population 

• Companies use this dataset to 1.) Understand locations relative to behaviors/brand 

consumption, and 2.) Identify target markets to advertise or expand to 

• The data is updated annually & dates back to 2008 in SimplyAnalytics 

 

Getting Started – Creating a Project 

Getting started is easy! It only requires two steps when you log into the database: 

1.) Type in at least one location into the location search field (city, county, ZIP Code, etc.) 

2.)  Click “Create Project” on the second prompt to quickly create the project  

 

All of your work is 

done in these 

projects. 

 

It’s okay to use the 

“seed” variables in 

step 2 –MRI-

SimmonsLOCAL  

data will be added in 

the next 

steps/questions 



Answering Research Questions with Data 
When you create a project in SimplyAnalytics, the database automatically generates 4 

unique “views” for you. These are different ways to look at data and include:  

1. Comparison Table  

2. Quick Report  

3. Map  

4. Ranking Report 

Because these views represent different ways to look at data, each view can answer a 

different type of research question, and has a unique purpose. This guide will feature 

some of these views (and others) as the different analysis needs arise.  

(1) Comparison Table – Analyzing Athletic Shoe Brand 

Preferences in Target Markets (Adidas vs. Nike vs. NB, etc.) 

Think of the Comparison Table as building a spreadsheet from scratch, and you are simply 

searching for the data answers for your target locations. Toggle towards the Comparison 

Table at the top-right of the screen to begin. 

 

 

 

Notice that when you toggle to the Comparison Table, it 

already has data. This represents the locations and data 

variables that were chosen in the Getting Started 

section.  

 

 

 

TIP: You can always remove these locations or variables by clicking on the 

variable/location name and selecting Remove. 



Add Athletic Shoe Data to the Comparison Table 

Click on the Data Block towards the top-left of the screen. This example will browse for 

data by Data Folders.  

 

When you close out 

the panel, the data will 

be added to the table.  

Congratulations! You 

have successfully 

analyzed target brand 

data for some target 

locations.  

It looks like the adults 

in Miami, FL are big 

fans of Nike!  

 



(2) Ranking Report – Identifying which Cities in the USA Love 

their Energy/Nutrition Bars  

The Ranking Report allows you to dissect a location by its smaller geographies. For 

example, analyzing all the ZIP Codes in a county, or all of the cities in the USA. This is super 

useful for companies that are interested in identifying target locations for 

marketing/outreach. 

In this example, we want to find cities in the USA that are heavy consumers of 

energy/nutrition bars. First, toggle to the Ranking Report towards the far-right of the 

screen. The report will be presented with the data from step 1. 

Click the data block, and follow this path: 

% CANDY/SWEETS/SNACKS | NUTRITION/ENERGY BARS | CATEGORY | BARS/LAST 

30 DAYS | VOLUME | HEAVY (5+) 

 

At the top of the report, hit the dropdowns so that it reads Top 100 Cities in USA, sorted 

by the energy/nutrition bar variable. 



Notice that some of the data seems skewed with very high percentages. This is likely due to 

a very low population in those cities and is to be expected. We can address this by applying a 

data filter. This is an advanced feature, but it is easy to apply. 

1. Add in Total Population to the report (can be found at this path: Community 

Demographics » Population, Age, Sex » Population) 

 

2. Click the Filtering dropdown at the top-right, and set the conditions as shown. Click 

Apply to see the result: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Why apply a population filter? Generally to remove outliers in the data (i.e. if there’s only 

10 people in a town, you can get skewed data results). Also, companies often are looking 

for larger target locations to focus their marketing efforts. 

Final Results: 

The result of the Ranking Report now reveals the top 100 cities (with populations more 

than 50,000) in the USA with the highest percentages of adults who have eaten 5 or more 

nutrition/energy bars in the past month.  

 

(3) Ring Study Table – Pampered Pets in the Area 

The Ring Study Table calculates data within a 1, 3, and 5mile radius around a central point. 

This is an excellent report to understand the area around your target location – for 

example, if you wanted to open a pet spa/grooming service, you would want to know how 

many people own dogs/cats in the area, how much they spend on their pets, and if they 

feel that pets should be pampered. 

 

To create your 

ring study, click 

on New View > 

Create Ring 

Study Table: 



At the Edit View screen you 

are presented with, click on 

the Locations block towards 

the top-left of the screen. 

Let’s say that you already 

have an address for a retail 

space that’s available for rent. 

You can type that address into 

SimplyAnalytics, and the 

database will geocode the 

address to the Block Group 

level. 

 

Next, add in pertinent data and click Done to generate the report. In this example, data is 

taken from the following folders: 

SimmonsLOCAL » HOUSEHOLD PRODUCTS » PETS » PET OWNERSHIP » NUMBER IN HOUSEHOLD 

{HH} » ANY DOG 

SimmonsLOCAL » HOUSEHOLD PRODUCTS » PETS » PET OWNERSHIP » NUMBER IN HOUSEHOLD 

{HH} » ANY CAT 

SimmonsLOCAL » PSYCHOGRAPHICS » GENERAL ATTITUDES » PETS DESERVE TO BE PAMPERED 

Consumer Expenditure Estimates » Entertainment » Pets, toys, hobbies, and playground equipment | Pet 

Services 

SimmonsLOCAL » HOUSEHOLD PRODUCTS » PETS » PROFESSIONAL PET SERVICES {HH} » TYPE » 

USED IN LAST 12 MONTHS » GROOMING 

 

 

 

 

Congratulations! You have 

successfully generated a Ring Study 

report. 

 

 

 



(4/5) Related Data Table/Ranking Revisited – Using the MOSAIC 

Segmentation System 

Included in the MRI-SimmonsLOCAL data is the MOSAIC Segmentation System. This 

system classifies the US consumer landscape into 71 unique segments and 19 groups 

using socio-demographics, lifestyles, behaviors, and more. It is designed to help marketers 

and researchers identify target markets. 

There are 2 primary ways this data is used. 

1. Identify the top MOSAIC segment in a target location 

2. Seek out locations where a specific MOSAIC segment/group is highly represented 

Each will be explained and outlined below. 

What is the top MOSAIC segment in my target location? 

To answer this question, use a Related Data Table. Click on New View > Related Data 

Table: 

 

The Related Data Table 

can save you a lot of time. 

This report allows you to 

pick one data variable, 

and it will automatically 

add all the related 

variables. In this case, we 

only need to add in one 

MOSAIC segment 

(instead of all 71!) at this 

path: 

 SimmonsLOCAL » 

SEGMENTATIONS 

MOSAIC » MOSAIC 

SEGMENTS 



With the MOSAIC 

segment selected, feel 

free to add in any location 

and click Done. The 

report will be generated. 

To view the top segment 

in the location, click on 

the Location and select 

“Sort, Largest to Smallest”. 

 

 

 

The top segment in ZIP 

Code 10001 is Jet Set 

Urbanies. Each segment 

has a substantial amount 

of information built into 

the metadata. To access 

and read this, select the 

variable name, then “View 

Metadata”. 

 

In the metadata, scroll down to the “Data Sheets” section to read all about the segment. 



Which locations have the highest representation of my target MOSAIC 

segment or group? 

Using the prior example, let’s say that Jet Set Urbanites is the ideal target market for your 

product or service. The final step here is to find out where that market segment lives. To 

do this requires steps already covered here – creating a Ranking Report for that segment. 

TIP: You can click on a variable and “Add to Favorites” – this is helpful so that you do not 

have to go into the data folders again. 

Click New View > Ranking Report 

Add in the MOSAIC segment along with Total Population once again, and set the dropdown 

to be your target segment. The example below shows Cities in the USA with the highest 

percentage of Jet Set Urbanites. 

 

Feel free to experiment with the data filter again if you would like to remove some of the 

less populated cities. 

 


