
 
 

Nielsen Scarborough Local in SimplyAnalytics 

 
What is it? 

Scarborough, a Nielsen service, surveys more than 210,000 people 18 years of age 
and older across the country to capture local consumer trends in large and mid-tier 
markets. Surveys are completed market by market during a 12-month period across 
more than 140 metro survey area which are grouped by counties. 
 
Within each market, Nielsen Scarborough conducts phone interviews, distributes 
survey booklets, television diaries and internet surveys. These studies measure the 
trends, attitudes and behaviors of consumers in the local markets where they live. 
 

What to Know 

The Nielsen Scarborough data is broken down into 2 distinct categories: hyperlocal & 

multimarket.  

Hyperlocal – Questions asked to people in less than 10 markets 

Multimarket – Questions asked to people in 10 or more markets 

 

Data is available at the DMA, county, city, ZIP Code, Census Tract, and Block Group level for 

each of the metro survey areas. 

 

Subscribers to this dataset also have access to Nielsen’s exclusive geographic unit – 

Designated Market Areas (DMAs). 

If you see N/A for an area you are researching, it is possible that data variable was not 

asked in the market you are analyzing. Please refer to the variable’s metadata to view 

which markets that data is available in. 

For example, if you are looking for a specific grocery store variable in California, but that 

grocery store variable was only asked in the east coast markets, it will display N/A. 

 

 



Hyperlocal & Multimarket Maps 

 
(1) Surfin’ San Diego – Hyperlocal Example 

The example below is mapping Census Tracts in the San Diego DMA. The mapped variable 

is: 

% Hyperlocal Data | San Diego, CA | Activities/travel past 12 months | Activities past 12 

months | Surfing, 2023 

Notice that the variable is classified as Hyperlocal. This means the survey question of 

surfing in the past year was asked in less than 10 markets. Looking at the metadata for the 

variable reveals the following: 

This survey question was asked in the following markets: Salisbury, MD; Wilmington, 

NC; Santa Barbara, CA; Myrtle Beach/Florence, SC; New York, NY; Honolulu, HI; San 

Diego, CA; Los Angeles, CA; San Francisco, CA 

 

Want to view the underlying data on the above map? Click on View Actions > Create Data 

Table towards the top-right of the Map View. 

 



(2) Grubhub, Uber Eats Restaurant Delivery– Multimarket Example 

The image below maps a more general, multimarket variable: 

% Multimarket Data | Grocery shopping/food products | Food delivery services 

household used past 30 days (HHLD) | Restaurant delivery service (Grubhub, Uber Eats, 

etc.), 2023 

 

 

The question about food delivery services was 

asked in more than 10 markets and is therefore 

classified as a Multimarket data variable.  

This means that you can create the above image 

in any of those individuals markets this question 

was asked (and dissect those markets – i.e. ZIP 

Codes within Miami DMA). The image below 

highlights a complete list of markets that this 

question was asked in. 

 

 

 



Benchmarking Multimarket Variables 
The multimarket variables are a great way to benchmark data against other locations, and 

the United States at large. Below we are analyzing yoga participation, bowling, Airbnb 

usage, dog ownership, Dos Equis beer, comedy club attendance and TV watching hours 

across 8 DMAs, and the USA as a benchmark. 

 

Why is this analysis useful?  

Local market research is extremely effective in helping researchers, marketers and 

advertisers figure out where to showcase a product or service, and how to tailor the 

messaging in those markets. 

The table reveals some interesting insights: 

1. San Antonio loves Dos Equis beer; coming in at whopping 8.7% versus the US at 1.09%. 

2. Columbus, OH enjoys bowling more than the other 7 DMAs, and almost 5% more than 

the US average. 

3. San Francisco are fans of Yoga-pilates, coming at 17.86% of adults having done yoga in 

the past year versus 10% for the US. 



Hyperlocal & Multimarket Variables in a Related Data Table 

You can use the Scarborough data in a Related Data Table to identify the top responses 

for many unique subject areas. 

The image to the left is highlighting the most popular 

national grocery store chains shopped the most in 

the Raleigh, NC DMA. 

 

Below is a look at the most popular local/regional 

grocery stores in the Raleigh, NC DMA. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Ranking Locations Using the Ranking Report 
The Ranking Table in SimplyAnalytics allows you to rank locations within one larger 

geography (i.e. all counties in the USA, all ZIP Codes in a state, etc.). Two examples 

presented below using Multimarket, and Hyperlocal data: 

(1) Ranking DMAs within the USA 

The Ranking Table below shows which DMAs in the US have the highest % of adults who 

have visited an art museum in the past year. 

% Multimarket Data | Activities/travel past 12 months | Events attended/places visited past 12 

months | Art museum 

 



(2) Ranking smaller geographies within your DMA – Jazz Fest in 

New Orleans 

Below is a table featuring the top 10 ZIP Codes in the New Orleans DMA who have 

attended the world-famous Jazz Fest in the past year. Ranked Variable:  

% Hyperlocal Data | New Orleans, LA | Activities/travel past 12 months | Events attended/places 

visited past 12 months | Jazz Fest 

 

 

 

 



Final Notes 
Nielsen Scarborough uses actual survey results at the DMA level. Data at the county, city 

level, Zip Code, Census Tract and Block Group level are estimated by using a statistical 

modeling process. This process utilizes the Scarborough respondent-level data, including 

counties/ZIP codes of residence and demographic information, to estimate the count of 

responses at both the block group and ZIP code level. Other levels of geography are 

aggregated from block groups. The model is constrained such that DMA-level totals 

match the estimated totals from the source Scarborough survey. 


